
Innovation 2010

Innovation survey opens many perspectives to enterprises’
development activity
According to preliminary data, 56 per cent of enterprises employing at least ten persons practised
innovation activity in 2008–2010. The vast majority of them also integrated user information or
users into their innovation activity in one way or another. These data derive from a survey of
Statistics Finland concerning innovation activity among enterprises.

Prevalence of innovation activity in manufacturing and services in
2008–2010, share of enterprises

Just under one-half of the surveyed enterprises reported having practised innovation activity related to
products or processes during the examined period. One-third of all enterprises had launched product
innovations on the market. A slightly smaller share of 29 per cent had introduced process innovations.

In manufacturing, innovation activity related to products or processes was most widespread in the
manufacture of computer, electronic and optical products. In services, the development, launching and
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introduction of innovative products or processes wasmost frequent in information technology and computer
service activities.

If enterprises having adopted organisational and marketing innovations are also included, the share of
enterprises having practised innovation activity in 2008-2010 rises to 56 per cent. The share of enterprises
having introduced organisational or marketing innovations was 40 per cent.

In this innovation survey round, Statistics Finland also studied for the first time innovation activity in
human health and social work activities, and the importance of user orientation in enterprises' development
activity.

Overall, enterprises in human health and social work activities reported innovation activity more often
than enterprises in other service activities. The total share of enterprises having engaged in innovation
activity was 57 per cent. The share of enterprises having reported organisational innovations was particularly
high at 40 per cent.

Users and user information constitute an important resource for enterprises

In the assessment of user orientation, four out of five of those having practised innovation activity reported
having integrated user information or users into their innovation activity and output of innovative products.
Seven out of ten had utilised information received via customer feedback systems and one-half of those
having practised innovation activity reported that they had exploited information obtained with market
surveys, consumer panels or similar means. Good one-third of enterprises had usedmore scientificmethods
in ascertaining user needs.

One-third of enterprises having practised innovation activity had done so together with users by involving
them direct in searching for ideas, development and in, for example, production of contents. Approximately
one-half of enterprises reported output (including possible follow-up development and product launch on
the market) based on products modified or developed by customers.

The vast majority of the enterprises that had integrated users or user information into their innovation
activity thought that its importance was high or moderate.

The survey covered enterprises employing at least ten persons in manufacturing (incl. mining and quarrying,
electricity, gas and air conditioning supply, and water supply and waste management) and in certain
services. This survey round also extended to human health and social work activities. To maintain
comparability of the survey results between different years, results concerning these activities are reported
separately.

The survey results will be published in their entirety in June.
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Appendix tables

Appendix table 1. Prevalence of innovation activity by size category of personnel, 2008–2010, share
of enterprises

All  
elements

Innovation  
activity

Innovation  
projects

Product or  
process  
innovations

Process  
innovations

Product  
innovations  
(goods and  
services)

Size  
category  
of  
personnel

Industry

%%%%%%
10,542,321,138,825,929,410–49All NACE -

Total 17,054,634,049,036,437,650–249

46,080,463,274,659,466,2250–

13,446,425,542,429,432,7Total
12,246,926,042,230,030,110–49Manufacturing
17,158,637,253,539,639,850–249

56,292,075,885,867,779,0250–

15,752,031,347,234,335,0Total
9,138,617,136,022,528,910–49Services

16,949,229,743,032,034,650–249

32,765,146,659,948,449,4250–

11,241,320,238,125,030,6Total

Appendix table 2a. Prevalence of innovation activity by industry, 2008–2010, share of enterprises

All  
elements

Innovation  
activity

Innovation  
projects

Product or  
process  
innovations

Process  
innovations

Product  
innovations  
(goods and  
services)

Industry

%%%%%%
2,923,912,523,918,916,0Mining and quarrying

15,753,125,352,134,845,5Food products and beverages

13,048,033,337,937,917,6Textiles

14,436,923,036,928,323,0Wearing apparel

0,018,70,018,70,018,7Leather and related products

14,539,418,739,036,927,2Wood, products of wood, and cork

28,273,537,768,652,651,3Paper and paper products

7,238,418,829,622,817,4
Printing and reproduction of recorded
media

28,667,742,362,047,650,3Chemicals and chemical products

19,157,242,351,836,942,3Rubber and plastic products

17,649,932,247,043,131,3Other non-metallic mineral products

14,758,341,453,741,131,4Basic metals

13,449,826,444,934,729,9
Fabricated metal products, except
machinery and equipment

32,375,157,075,150,364,1Computer, electronic and optical products

20,865,941,059,633,255,0Electrical equipment

26,169,150,364,140,954,5Machinery and equipment n.e.c.

19,970,256,145,132,241,0Motor vehicles, trailers and semi-trailers

30,669,442,165,941,555,0Other transport equipment

3,152,229,039,219,926,9Furniture

12,957,217,957,219,257,2Other manufacturing
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All  
elements

Innovation  
activity

Innovation  
projects

Product or  
process  
innovations

Process  
innovations

Product  
innovations  
(goods and  
services)

Industry

%%%%%%

5,323,514,617,613,69,9
Repair and installation of machinery and
equipment

7,937,926,335,233,912,7
Electricity, gas, steam and air conditioning
supply

9,747,625,242,742,79,7Water collection, treatment and supply

5,638,820,932,023,314,3Sewerage, waste treatment

11,045,116,543,326,538,5
Wholesale trade, except of motor vehicles
and motorcycles

2,223,010,019,514,510,5Transportation and storage

5,131,811,525,425,45,1Postal and courier activities

16,652,031,248,040,335,5Publishing activities

25,260,045,560,056,336,2Telecommunications

27,364,842,660,239,255,0
Computer programming, consultancy and
related activities

7,645,718,545,77,645,7Information service activities

11,138,911,138,920,831,5Financial service activities

14,241,521,036,424,834,8
Insurance, reinsurance and pension
funding

23,361,040,361,038,555,4
Activities auxiliary to financial services and
insurance activities

14,047,329,440,726,231,4
Architectural and engineering activities;
technical testing and analysis

13,446,425,542,429,432,7All NACE - Total
15,752,031,347,234,335,0Manufacturing, total
11,241,320,238,125,030,6Services, total

Appendix table 2b. Prevalence of innovation activity in human health and social work activities by
industry, 2008–2010, share of enterprises

All
elements

Innovation
activity

Innovation
projects

Product or
process
innovations

Process
innovations

Product
innovations
(goods and
services)

Industry

%%%%%%
7,950,719,947,843,821,8Human health activities

10,942,818,637,527,631,6Residential care activities

3,438,811,032,122,226,8
Social work activities without
accommodation

8,944,417,839,531,328,1
Human health and social work
activities, total
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Appendix table 3. Prevalence of marketing and organisational innovations by size category of
personnel, 2008–2010, share of enterprises

All  
elements

Innovation  
activity,  
broadly  
defined

Product,  
process,  
marketing or 
organisational
innovations

Marketing or
organisational
innovations

Marketing
innovations

Organisational
innovations

Size  
category  
of  
personnel

Industry

%%%%%%
6,052,850,237,025,827,710–49All NACE -  

Total 10,663,561,046,528,538,750–249

32,183,180,470,050,064,0250–

8,156,253,740,427,531,5Total
6,354,150,634,223,525,210–49Manufacturing

10,567,465,748,629,939,450–249

38,993,089,977,855,871,2250–

9,059,256,239,826,730,9Total
5,851,749,839,427,729,810–49Services

10,758,354,643,626,737,750–249

23,170,167,959,842,454,5250–

7,253,551,340,928,132,0Total
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Appendix table 4a. Prevalence of marketing and organisational innovations by industry, 2008–2010,
share of enterprises

All  
elements

Innovation  
activity,  
broadly  
defined

Product,  
process,  
marketing or 
organisational
innovations

Marketing or
organisational
innovations

Marketing
innovations

Organisational
innovations

Industry

%%%%%%
0,023,923,917,513,16,1Mining and quarrying

13,254,854,841,437,833,2Food products and beverages

2,958,148,027,717,623,1Textiles

2,945,545,545,511,545,5Wearing apparel

0,018,718,712,712,70,0Leather and related products

10,141,741,725,219,822,9
Wood, products of wood, and
cork

8,873,572,151,338,338,3Paper and paper products

7,249,844,432,222,022,8
Printing and reproduction of
recorded media

15,379,476,964,736,650,9Chemicals and chemical products

7,770,267,243,430,933,2Rubber and plastic products

9,955,854,937,326,526,5
Other non-metallic mineral
products

6,269,469,458,732,156,7Basic metals

6,758,053,439,921,732,0
Fabricated metal products, except
machinery and equipment

18,776,876,856,647,640,2
Computer, electronic and optical
products

12,377,574,458,837,146,4Electrical equipment

14,277,975,150,534,536,1Machinery and equipment n.e.c.

7,070,252,129,819,929,8
Motor vehicles, trailers and
semi-trailers

26,287,685,866,146,147,9Other transport equipment

0,860,953,627,719,713,3Furniture

12,969,869,844,344,331,7Other manufacturing

5,328,826,217,79,317,0
Repair and installation of
machinery and equipment

7,949,447,338,525,533,5
Electricity, gas, steam and air
conditioning supply

0,055,355,330,112,625,2
Water collection, treatment and
supply

1,839,734,922,911,518,1Sewerage, waste treatment

6,858,857,847,236,036,1
Wholesale trade, except of motor
vehicles and motorcycles

1,232,730,119,910,216,1Transportation and storage

5,131,825,419,019,019,0Postal and courier activities

13,758,254,243,739,130,3Publishing activities

12,167,367,365,254,234,1Telecommunications

21,478,074,558,344,145,8
Computer programming,
consultancy and related activities

7,645,745,734,829,323,9Information service activities

6,565,265,258,433,350,9Financial service activities

10,367,965,965,946,756,6
Insurance, reinsurance and
pension funding

13,877,977,975,444,672,8
Activities auxiliary to financial
services and insurance activities
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All  
elements

Innovation  
activity,  
broadly  
defined

Product,  
process,  
marketing or 
organisational
innovations

Marketing or
organisational
innovations

Marketing
innovations

Organisational
innovations

Industry

%%%%%%

6,455,851,841,124,231,3

Architectural and engineering
activities; technical testing and
analysis

8,156,253,740,427,531,5Total
9,059,256,239,826,730,9Manufacturing, total
7,253,551,340,928,132,0Services, total

Appendix table 4b. Prevalence of marketing and organisational innovations in human health and
social work activities by industry, 2008–2010, share of enterprises

All
elements

Innovation
activity,
broadly
defined

Product,
process or
mark/org
innovations

Marketing or
organisational
innovations

Marketing
innovations

Organisational
innovations

Industry

%%%%%%
4,356,454,752,330,743,4Human health activities

6,657,052,746,031,038,4Residential care activities

0,059,559,545,616,338,8
Social work activities
without accommodation

5,057,254,347,728,639,9

Human health and
social work activities,
total
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Appendix table 5a. Incorporation of users and user information in enterprises' innovation activities,
methods and their importance 2008–2010, share of enterprises with innovation activity

Degree of importanceIndustry
Not usedLowMediumHigh
%%%%

31,517,131,320,1User needs and user information; customer feedback systemsAll NACE -
Total 49,819,420,99,9User needs and user information; market surveys, consumer panels, etc.

62,714,416,76,2
User needs and user information; ascertaining unconscious needs and  
other user observation

67,614,913,34,2
Joint development; e.g. development platforms for collecting ideas and  
producing contents

53,117,221,78,0
Products modified by users, enterprise responsible for the production  
and market launch

70,516,69,13,8
Products developed by users, enterprise responsible for the production 
and market launch

32,918,132,017,0User needs and user information; customer feedback systemsManufacturing
53,719,719,27,4User needs and user information; market surveys, consumer panels, etc.

65,614,313,86,3
User needs and user information; ascertaining unconscious needs and  
other user observation

72,513,710,23,6
Joint development; e.g. development platforms for collecting ideas and  
producing contents

51,115,025,08,9
Products modified by users, enterprise responsible for the production  
and market launch

67,117,710,34,9
Products developed by users, enterprise responsible for the production 
and market launch

30,116,130,523,3User needs and user information; customer feedback systemsServices
45,719,122,712,5User needs and user information; market surveys, consumer panels, etc.

59,814,419,76,1
User needs and user information; ascertaining unconscious needs and
other user observation

62,616,116,64,7
Joint development; e.g. development platforms for collecting ideas and
producing contents

55,119,518,37,1
Products modified by users, enterprise responsible for the production
and market launch

73,915,67,82,7
Products developed by users, enterprise responsible for the production
and market launch

Appendix table 5b. Incorporation of users and user information in enterprises' innovation activities,
methods and their importance in human health and social work activities 2008–2010, share of
enterprises with innovation activity

Degree of importanceIndustry
Not usedLowMediumHigh
%%%%

10,814,038,336,9User needs and user information; customer feedback systemsHuman
health
and
social
work
activities

54,022,518,35,2User needs and user information; market surveys, consumer panels, etc.

58,319,016,66,2
User needs and user information; ascertaining unconscious needs and
other user observation

63,315,618,42,6
Joint development; e.g. development platforms for collecting ideas and
producing contents

53,217,220,78,9
Products modified by users, enterprise responsible for the production
and market launch

70,017,411,70,9
Products developed by users, enterprise responsible for the production
and market launch
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